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THE
PURPOSE




[HEIRURPOSES

PORTRAY A STORY. CREATE A
SCENARIO. MAKE IT EVER-LASTING.
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It all started with a dream, a group of creatives coming together to
make the impossible possible and achievable, a dream that includes

us all became a reality.

We started with very little to get to where we are now, with a small
but mighty feam and an office where most of ifs gadget was
handmade and very much loved; from the famous egg frays glued to
the ceiling of our first ever office to block out the noise to cabinets

custom made to suit us, because we are just picky about what works

for us. Our team is filled with innovators who just won't quit until we
reach a goal we're satisfied with. We don't really strive for perfection;
we strive to tell a story that very much looks and feels real and watch

as these intangible things become a reality.

We are our people, and their choices and experiences are very much
ours; we started out small, but it keeps gefting bigger. Each
individual is a valuable member with something to add. Every little

fouch you see in Inception is there for a reason. It was talked about,

discussed, and ultimately made to better our community.
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GROWING




GROWING
VOICES

We don't only see things as they are, we see them as we
are. As cliche as it sounds, our team does things their own
way. It's in our blood to feel what a storyteller can only say,
and Wt's in our eyes to see what genuine art each person
carries within. And because we believe in everyone's voice,
our voice keeps growing foo.

Belief? It's our fate, and it takes our clients to their own too.
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HISTORY




IHENRST O K.

INCEPTION

We are living in a time where there is such an obvious fthirst
for good stories and ideas. We've kept them in our minds
and pockets for years. But one day, we decided to share
with the world our very first untold story. We noticed where
the light pours in; we made room for gratitude over and
over again. And we haven't stopped telling stories ever
since.
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OUR SERVICES_

BRANDING

Logo Design

Full Brand
Visual ldentity

lllustration
Development

User Interface
Design

Application
Development

Interior
Moodboard

Concept
Development

Packaging
Design

Game ldentity
Development
and Design

Rebranding

SOCIAL MEDIA

Social Media
Coverage

Account
Management

Yeleilel Wi {=Yelle
Concept
Development

Social Media
Design

Paid
Promotions

Photography

Videography

CONTENT CREATION

Copywriting

Article
Writing

Proofreading

Online
Commentary

EVENTS

Live
Streaming

TV Ads

Influencers
Management

Newsletter

Videography

Editing
Blog
Writing

Press
Release

\Yit=Yelle
Center

Social Media
Coverage

Newspapers
Coverage

Photography

MARKETING AND PR

Strategy

Promotion
Public
Relations

Influencers
Relationships

Market
Research

Media
Buying

Sponsorships

Strategic
Partnerships
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BRANDING_ TAQUERIA

“Mi casa es su casa, but mi taco es mi taco!”

Inspired by the sunset sun, the cactus, and
the familiar Coco skull, Tuesday Tacos are
a no more because LOSTACQOS, the frue
and authentic Mexican taste of tacos, IS
now under your nose.
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BRANDING_ Ninety Ahree

“Roasting is art, we do it everyday.”
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BRANDING_ CROPS

"BE STRONG

| whispered to my coffee

e

INCEPTION iInception.sa



BRANDING_ Sl

Going back to the classics, nothing
beats shawarma.

A fun branding that works well with the
restaurant’s concept of bringing back
the traditional feel of shawarma restau-
rants.
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BRANDING_

“enough said.”
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BRANDING_

INCEPTION

ROSA CANINA

THE WILD ROSE, WHICH IS THE SCIENTIFIC

TERM OF T

E FOUNDER'S BIRT
NESREEN.

RC

NAME,
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BRANDING Bara'ah

Design

The logo inspiration
comes from the archifect
of nature.

-
O Bara'ah

Design

o
/
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CONTENT CREATION

Some say we were born to tell stories.
Litfle do they know, we don’'t only tell
them. We write them honestly, inces-
santly, and obsessively with hunger.
And because we love to give every
character and every detail a reason o
be in the story, our content spirals out
of us freely, the way we thought, the
way we know it should be taught.

The crowd_
2022, INCEPTION team



Copywriters. Yes, our copywriters are all those individuals blended tfogether.
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SOCIAL MEDIA

We find your fire, and make it burn.
In short, it is clear thinkihng made
visual, where aesthetics and func-

tionality meet.

The crowd
2022, INCEPTION team
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SOCIAL
MEDIA_

INCEPTION

tapbrewing

RAISING THE BAR ON
COLD BREW COFFEE

Never a dull moment with the fun and color-
ful brand of Tap, a cafe for cold coffee brew-
ery, nitro bar, mojitos. Tap defied the limits
with content relating to a new generation of
consumers. Telling their story with visual
content and concepts and exploring the the
possihilities was an exciting project.

Qv

2,480 likes
tapbrewing
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SOCIAL
MEDIA_

INCEPTION

1:16

0,
BONES | bones.saudi

®QvV
2,480 likes
bones.saudi
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BONES
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SOCIAL
MEDIA_
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2,480 likes

golf_saudi
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SAUDI|I SURFING
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2,480 likes
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SOCIAL
MEDIA_

INCEPTION

. onehundredeightydegrees
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2,480 likes
onehundredeightydegrees
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crops.sa
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Even bad coffee is better than no coffee at all. i I'd rather take coffee than compliments just now.

= David Lynech PES - Louisa May Alcott, Little Women
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SOCIAL
MEDIA_

INCEPTION

*Click or Scan the codes to watch some of our work

inception.sa


https://youtu.be/-paav9_Sn84
https://youtu.be/Xvb4UbdSSgk
https://youtu.be/5Ur0DcVfHq8

CHRR o ST

EVENTS

We could fill this page with interesting
information about the events we
covered, but research indicates you
wouldn't read it. Wanna see some-

thing instead?

The crowd_
2022, INCEPTION team
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Since 2019, INCEPTION
have been their sup-
porting partner collab-
orating  with  their

global team and be-

coming their local

consultant all in the

effort of developing
and infroducing an
amazing game like
golf to Saudi Arabia.

Golf Saudi . 3
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EVAEBINLS ]

e e
JUMP SAUDI

RIvYADH

Jump Saudi
Marketing

PR

Social Media
Content

Event Coverage
Activations
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EVENTS

SAUDI SURFING
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CONTACT US_

"When you feel like your story is out of reach and
don’t know where to begin, we're here with you,
every step of the way."

CLICK TO LET YOUR STORY BEGIN..

IWEBSITE BEMAIL LINKEDIN mSTAGRAM TWITTER


https://www.inception.sa
https://www.linkedin.com/company/inception-sa
https://www.instagram.com/inception.sa/
https://twitter.com/inception_sa
mailto:us@inception.sa

Where the story begins
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